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Agenda 

• Welcome from Patricia Berry 
 

• U-M, Formstack - Brianna Clementz 
 

• Facebook - Shannon Riffe 
 

• Email Best Practices - Melissa Cox 
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Goal 

“Share U-M's success in using electronic media to better 
streamline manual processes as well as share how we use 
social media to generate excitement on upcoming events, 
share donor gratitude, and feature student spotlights via 

Facebook and e-newsletters” 
 
 
 
 

Brianna Clementz 
Alumni Relations Coordination, Columbia University 
Stewardship Communications and Special Projects Manager, University of Michigan 
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University of Michigan 
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• Founded in 1817 
 

• Recognized as U of M in 1821 
 

• First recorded gift was in 1841 
 

• Most recent campaign was the "Michigan 
Difference" which ended in 2008.  

 



University of Michigan 
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Scholarship at U-M 
• 43,426 students on campus 

 • ~73% students receive financial aid  
 • 1/5 of Michigan's endowment is earmarked                 
for financial aid 

 • 11,784 students received $86,923,116 in donor 
funded support campus wide 
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Formstack 
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Formstack Blog 
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Outcome 
• Received 246 student submissions  

 
• 174 submissions have living donors, 65 submission 

have deceased donors 
 

• To date, 61 reports have been sent 
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Questions? 
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Brianna Clementz - bc2553@columbia.edu 
Alumni Relations Coordination, Columbia University 
Stewardship Communications and Special Projects Manager, The University of Michigan 
 



Social Media Intro 
Online Marketing Strategist since Sept 2011 

 
 
 
 

http://www.facebook.com/leadersandbest 
http://twitter.com/leadersandbest 
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Shannon Riffe 
Online Marketing Strategist, University of Michigan 



Best Practices 
• Post content that brings value to your audience. 
• Create a content calendar. 
• Less is more. Keep word count low. Post 3 - 5 

times/week. 
• Create a spreadsheet to track post content, type 

of post, time of day. Over time, use this data to 
tweak the "what" and "when" of your content. 

• Photos. Photos. Photos. 
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FB Student Images 
• Making data from Formstack accessible 
• Humanizing the impact of philanthropy 
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Facebook "Give Now" App  

• Created in-house 
 

• Highlights a 
single fund 
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Facebook: Ad 
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• Budget: $100 
• Duration: 2 weeks 
• Goal: Earn greater visibility for CDATS event. 

 
 
 



Facebook: Ad Results 

• 240,996 Impressions, 295 Clicks = CTR .12% 
• Industry benchmark CTR = .05% to .2% 
• Leaders & Best Avg CTR = .07% 

 
• Spent $98.49, 33 Likes = $2.98/Like 

• Leaders & Best Avg Cost of Like = $0.52 
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Facebook: Events 
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• 25 Likes ; 3 Shares 
 

• "This event was very good. 
Glad I was able to attend. 
Thanks" 
 

• "I have to say, the Victors 
Challenge was my favorite 
part of the weekend, and all 
the presenters were 
fantastic! Great idea to 
have this." 
 
 



Major Gift Stewardship 
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• Visual Storytelling 
• Templates for different types 

of posts 
 
 
 
 
 
 
 
 



Major Gift Stewardship 
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• Meanwhile, on   
Twitter... 
 
 
 
 
 
 
 



Questions? 
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Shannon Riffe - sriffe@umich.edu 
Online Marketing Strategist, University of Michigan 
@rifferaff 



Melissa Cox 
Associate Director, Development Services, University of Michigan 
@melissax_umich 

Interactive Emails 
• our team deploys ~300 emails 

a year for U-M fundraising & 
stewardship 
• emails & eNewsletters 
• holiday eCards 
• event save the dates, 

invitations, reminders 
• thank you/ stewardship 

emails 
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  "An email is like a retail 
store window; it needs to 
reveal just enough to 
compel viewers to enter 
the store" 
 

~ Lisa Harmon, principal of 
Smith-Harmon 
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Emails 



   Every mass 
communication is an 
invitation to 
unsubscribe- give them 
a reason not to click 
that button 
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Emails 



Follow-up Email 

Stewardship Marketing Development 
Services 

Email & 
Facebook 
strategy/ 
execution 
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Emailed event 
attendees a thank you 
with a link to a 
Facebook photo 
album 



Results: 
• 75% open rate 
• no click-throughs 
• no unsubscribes 
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Preparing for an Email: 
• Test Emails: who needs to approve/ review it 
• who is my audience? 

• all event attendees 
• what is my overall communication plan? 

• print/email/social media 
• save the date, invitation, reminder(s)?, 

thank-you 
• how does this advance my overall 

communication strategy? 
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More Email Best Practices 
• what is your call to 

action? 
• try to limit the calls to 

action 
• content strategy 

what would you stop your 
day to read or share with 
others? 
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Questions? 
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Melissa Cox - melissax@umich.edu 
Associate Director, Development Services, University of Michigan 
@melissax_umich 



Questions? Contact: 

Brianna Clementz - bc2553@columbia.edu 
Alumni Relations Coordination, Columbia University 
Stewardship Communications and Special Projects Manager, The University of Michigan 
 

Shannon Riffe - sriffe@umich.edu 
Online Marketing Strategist, University of Michigan 
@rifferaff 

Melissa Cox - melissax@umich.edu 
Associate Director, Development Services, University of Michigan 
@melissax_umich 
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